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Sarova Hotels shine at World Luxury Hotel Awards in Switzerland
COMMODITIES REVIEW
ALY KHAN SATCHU

The man with a
Midas touch

B

loomberg reported on Friday that in the space of one
week, Steinhoff International Holdings had become
the world’s worst performing stock of 2017 amongst
stocks that began the year with a market capitalisation of
more than $20 billion. Since Monday, about $14b of market
cap has been erased.
The owner of Conforama in France, Mattress Firm in the
US and Poundland in the UK is also working with auditors
Deloitte LLP to publish full-year financial results, which
were delayed indefinitely on Wednesday after the company
discovered accounting irregularities and said CEO Markus
Jooste had quit. Steinhoff on Friday postponed an annual
meeting with bankers in London by eight days, to December
19, citing a lack of financial information to discuss.
Steinhoff was founded in 1964 by Bruno Steinhoff in
Germany. Steinhoff sourced furniture from communist Europe and sold it in western Europe. The company moved its
headquarters to South Africa in 1998 and went public on the
Johannesburg Stock Exchange that same year. Christo Wiese, known as the man with “The Midas Touch” is the largest
shareholder in Steinhoff, which is listed in both Frankfurt (the
European Commercial Bank is holding Steinhoff bonds as
part of their quantitative easing program and are nursing a
whopping loss) and in Johannesburg.
Wiese is a colourful fellow and was once intercepted at
London’s City Airport with close to a million pounds in cash
in his luggage.
“All these companies were suckered into believing Christo
Wiese has the Midas touch,” says Magda Wierzycka, chief
executive of Sygnia, the South African investment manager.
“Let’s ignore the noise about Steinhoff because it’s Christo
Wiese — that was the view.”
Born in Upington in the Northern Cape, and graduating
from Stellenbosch University near Cape Town, Wiese cut
his teeth in the family retail business, Pep Stores. Over the
decades it became Pepkor, sold to Steinhoff for $5.7 billion in
2014. Another early bet on Shoprite, a Western Cape grocer,
eventually also turned into a stake in an African consumer
behemoth — burnishing the legend of his golden touch.
Lenders and other creditors have almost 18 billion euros
on the hook to the company. Long-term liabilities were 12.1
billion euros and short-term liabilities 5.87 billion euros at
the end of March, Steinhoff’s first-half earnings statement
showed. In South Africa, Steinhoff has relationships with
Standard Bank Group, Investec and a unit of FirstRand.
Globally some of the lenders include Citigroup, Bank of
America, HSBC Holdings Plc and BNP Paribas SA. Steinhoff’s
share decline has spread to related companies associated
with Wiese, including Steinhoff Africa Retail and Shoprite
Holdings.
As I scrambled to catch up with the story, I was amazed
at how it was being reported in South Africa, which proudly
advances the idea that it is the most liquid market in Africa.
SABC News was reporting the story from the Angle of black
disempowerment, that Steinhoff did not have sufficient
BEE-correlated representation and this was the fundamental flaw.
The JSE was arguing that the primary listing was in Frankfurt and therefore the primary investigation was being led by
the Europeans.
No-one seemed keen on establishing the facts and sizing
the hole other than opining on the share price collapse and
Christo’s exponentially reducing fortune.
This forensic intellectual cul-de-sac seemingly across
vast swathes of South African Media [Alishia Seckham of
Business Day TV deserves a shout-out for bucking this
trend] was very curious and made me wonder if the Zuptas
linguistic onslaught over the years had not dumbed things
down big.
As I scanned the Internet for some serious beef and
something I could tuck into, I finally came across a report
authored by the Viceroy Research Group headlined ‘’Viceroy
unearths Steinhoff’s skeletons – off-balance sheet related
party entities inflating earnings, obscuring losses.
‘’This is reflected by the fact that 85 per cent of Steinhoff’s EBIT is not translated into free cash flows. The above
facts indicate that Steinhoff appear to be running a Ponzi
scheme, as these non-cash earnings are disguised through
issuing fresh equity. The report is worth reading in full.

Aly-Khan is a financial analyst

VICTOR AMADALA / Kenyan hotels won big
at this year’s World Luxury Hotel Awards,
with Sarova Hotels scooping a majority of the
continental awards at a gala event held at Kulm
Hotel , St. Moritz , Switzerland.
The Sarova Mara Game Camp, which is
strategically placed within the Maasai Mara
National Reserve and near the Sekenani Gate,
emerged the global winner in the luxury tented
safari camp category.
It also took the top honours as Africa’s luxury
adventure destination.

Besides winning the best luxury heritage
hotel in the continent, Sarova Stanley which is
more than 100 years old, took home the luxury
city hotel in Nairobi.
Meanwhile, Sarova Whitesands Beach
Resort and Spa emerged top in Kenya’s Luxury
Spa Resort and luxury beach resort category
and luxury family resort in the coastal city of
Mombasa.
Sarova Hotels Marketing and Sales Director,
Jimi Kariuki applauded all staff members for
their dedication in offering quality services and

unforgettable experiences to the guests.
“The awards are a reminder that we have to
keep on improving on our service and product
offering, considering the stiff competition in the
Kenyan hospitality sector.
“It is a crowning moment to the staff at
Sarova Hotels in what has been a tough year for
the Sarova Hotels fraternity,’’ said Kariuki
The World Luxury Hotel Awards win by
Sarova Hotels comes barely a month after the
chain of hotels bagged four awards at the 2017
Haute Grandeur Global Hotel and Spa Awards.
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Sasini seeking direct
markets in Asia, USA

Market expansion plans will be rolled out in Middle East, where
demand has gone up lately due to expanded middle class
STANLEY NJENGA
@stanflex

The government will amend laws and
policies governing agricultural export
commodities, mainly coffee and tea, to
enhance value addition by up to 50 per
cent.
“Our desire is to increase value addition up to 50 per cent in the medium
term. Key mission is to work with local
organisations already in value addition
in order to assist them to upscale their
processing capacities,” said Cabinet
Secretary, Ministry of Industrialisation,
Trade and Co-operatives Adan Mohamed.
He spoke at Sasini Coffee Factory’s
11th farmers open day. He said the government will intensify market linkages
between producers and traders.
Sasini Group Chairman Naushad
Merali said besides a deepening presence in traditional markets, they are

looking for new markets mainly in Middle East and Asia.
“In 10 days, some officers will be
travelling to Europe to secure more
roasters who have expressed interest in
working with Sasini,” said Merali.
Most of Kenya’s coffee is exported to
Europe and the USA of late has become
a lucrative market. However, Merali
noted that some market segments are
still not tapped, thus providing a good
justification for the company to deepen
its footprint in the EU bloc.
“Our target is to deepen presence
in old markets. Further, the intention
will be focused in already untapped EU
market sections. The market expansion plan will further be rolled out in
Asian and Middle East countries, where
demand for coffee of late has gone up,
due to expansion of middle class and
increase in economic growth,” said
Merali.
“During the 2017 coffee season, critical contacts have been established and
huge interest in your coffee has been

developed. We remain optimistic that
over 50 per cent of the coffee handled at
our mill this year will be sold directly to
overseas buyers thus attracting a premium price for our farmers.”
He said Sasini will fully exploit the
coffee direct sales window that promises superior prices for smallholder
farmers.
“Through the direct sales’ effort,
farmers from Kagumoini factory of Mugaga Society in Nyeri paid their farmers
at an all-time high rate of Sh109 per kilogramme of cherry,” he said.
The company has fully engaged its research and development unit to look for
other coffee-friendly ventures which
can cushion returns from coffee during
low seasons.
“We are implementing a new investment and diversification strategy to
help us recoup the company profitability trend. We plan new investments in
avocado, dairy and macadamia subsectors,” he said. They are constructing a
macadamia factory in Ndumberi farm.
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